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Abstract 

Interoperability is a vital strategic component in the digital payment ecosystem in Indonesia, and QRIS is a concrete 
manifestation of this strategic project. This study aims to analyze the influence of Perceived Ease of Use (PEOU) and 
Perceived Usefulness (PU) on the Behavioral Intention of QRIS users. This study uses a quantitative approach with a 
survey method. The research sample consisted of 96 respondents who are QRIS users in Gorontalo City, determined 
through a purposive sampling technique. Data were collected using a Likert-based questionnaire, then analyzed using 
multiple linear regression using SPSS. The results show that PEOU and PU have a significant effect on the Behavioral 
Intention of QRIS users. In addition, both technology acceptance variables simultaneously drive Behavioral Intention 
with a significance value of 82.5%, indicating the significant influence of this technology acceptance among the 
Gorontalo community. 
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1. Introduction  

The development of electronic-based digital payment technology and non-cash transactions has 
experienced a very significant increase in the last 10 years in Indonesia (Zulfa & Syahnur, 2025). Bank 

Indonesia, as the main regulator in implementing the Indonesian Payment System Blueprint (BSPI), has 

become the basic framework for developing this digital technology infrastructure (Susilo, 2024). 
Interoperability is a vital strategic component in Indonesia's digital payment ecosystem, where QRIS is a 

concrete manifestation of this strategy. Standardization of the use of the National QR Code, which enables 
the interconnection of various payment service providers, is a major focus of current digital technology 

infrastructure development (Nada et al., 2021; Nandru et al., 2024). The open API approach advocated by 
Bank Indonesia also encourages the creation of a more integrated and efficient ecosystem (Jameaba, 

2020). Since August 14, 2014, the Government of the Republic of Indonesia, together with Bank Indonesia, 

has strengthened the National Non-Cash Movement (GNNT) to raise public awareness of the use of non-
cash payment instruments. This program is aimed at creating a less cash society (LSC) culture, which 

means a significant reduction in the use of cash transactions (Setiawan et al., 2019). This led Bank 
Indonesia, as the regulator of payment systems in Indonesia, in August 2019 to launch a Shared Delivery 

Channel-based payment channel for server-based payment instruments, namely the Quick Response 

Indonesia Standard (QRIS). 
According to Kredina, (2021) that the current digital payment model requires a non-cash payment channel 

using QR Code and the follow-up of this program encourages business actors both large companies and 
MSMEs to provide many QR Codes in non-cash transactions that can be found on various e-wallet or e-

banking platforms (Ahmad & Abdul Latif, 2022; Tanha et al., 2024). In other words, QRIS helps and 
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simplifies the payment process at a merchant through QR Code (Nisa & Adinugraha, 2024), where 
customers only need to scan the QR Code from a merchant to make buying and selling transactions 

through various payment applications that are widely available on smartphones. 

This change in payment system requires good readiness and acceptance in terms of security and 
information systems at the user (Nabila et al., 2025), consumer (HM et al., 2023; Pakaja, 2025) and 

merchant levels (Rafferty & Fajar, 2022). TAM is a framework that can be used to understand how users 
accept and adopt new technologies (Gangwar et al., 2014; Taherdoost, 2018) that are widely used in 

mobile phone (Mugo et al., 2017), social media (Carlos Martins Rodrigues Pinho & Soares, 2011), online 
learning (Pakaja & Wafa, 2023), IoT (Alkhwaldi & Abdulmuhsin, 2022), or in the context of banking 

technology more broadly (reference). Although a report from BPS shows that Gorontalo experienced a 

significant increase in QRIS use in 2024, this growth has not yet had a direct impact on the community 
where several psychological, socio-cultural and individual behavioral factors often trigger the acceptance of 

this digital-based payment technology. This study aims to determine how the QRIS technology system's 
Perceived Ease of Use and Perceived Usefulness influence the Behavioral Intention of QRIS users in 

Gorontalo City. 

This research is structured in six stages: stage one explains the background of the research and its 
objectives. Stage two explains the supporting theories and how the hypotheses were formulated. Stage 

three explains the research methods. Stage four discusses the results of the analysis and answers the 
research hypotheses. The final two sections of the research explain the impact of the research results. 

Section six concludes with conclusions, limitations, practical implications, and suggestions for future 
research. 

2. The Art of Research  

1. Theory TAM (Technology Acceptance Model Theory) 
The Technology Acceptance Model (TAM) is a framework used to understand how users accept and adopt 

technology. TAM was developed in 1986 by Fred Davis in his doctoral thesis entitled "A Technology 
Acceptance Model for Empirically Testing New End-User Information Systems." This theory was built by 

Davis, Bangozzi, and Warshaw in 1986 as a model measure that can be used to analyze factors that 

influence the acceptance or use of a technology (Uzun et al., 2013). In TAM, the usefulness and ease of 
use of technology influence intention and actual use (Mugo et al., 2017; Tanha et al., 2024). Furthermore, 

Davis proposed the Theory of Reasoned Action (TRA) as the basis for the emergence of user responses 
through the measures of "Perceived Usefulness" and "Perceived Ease of Use" (Alkhwaldi & Abdulmuhsin, 

2022; Carlos Martins Rodrigues Pinho & Soares, 2011; Gangwar et al., 2014) as the user's initial impression 

when enjoying a specific application system that is able to boost performance in a company's work 
(Lederer et al., 2000; Xia et al., 2018). 

2. Perceived Usefulness 
The Alkhwaldi & Abdulmuhsin, (2022) explains that Perceived Usefulness is a person's view that technology 

can improve their job performance (Omar et al., 2019). One important measure of this TAM theory shows 
that the more someone views a technology or system as useful for achieving a task or goal, the more likely 

they are to adopt and use it (Sun, 2012). In other words, if users believe the technology will help them 

work better or more efficiently, their perceived usefulness is high, which is a strong predictor of usage 
intentions and actual adoption (Gangwar et al., 2014). According to the Adams et al., (1992) and Omar et 

al., (2019), there are several indicators that can be used to measure Perceived Usefulness, for example: 
work more quickly, job performance, increase productivity, effectiveness, makes job easier and usefulness. 

3. Perceived Ease of use 

According to Carlos Martins Rodrigues Pinho & Soares, (2011) that explain that perceived ease of use is an 
individual's perception of the extent to which technology can help them in performing their tasks or 

achieving their goals. Furthermore, according to references that explain that Perceived ease of use is often 
influenced by the usefulness of technology and the technology's ability to meet user needs. Perceived ease 

of use involves the belief that technology or systems can be used easily and free from problems (Mugo et 

al., 2017). The level of intensity of use and user interaction with the system also reflects the level of ease 
of use (Kumar et al., 2004). According to Omar et al., (2019), there are several indicators that can be used 



@Muhammad., Asnawi., & Niode. (Email Corresponding: idris_niode@ung.ac.id) Vol. 01, Issue 04, PP. 152–163 

154 

 

in measuring perceived ease of use, for example: easiness, clear and understandable, easy to learn, overall 
easiness. 

4. Behavioral Intention 

According to Ngan & Khoi, (2020), behavioral intention is the interest or desire to perform a behavior. 
Behavioral intention (BI) is not a behavior, because the behavior itself is carried out because the individual 

has an interest or desire to do it (Ajzen, 2020; Thalib et al., 2025). Perceived usefulness is the extent to 
which users believe that using technology will improve performance (Omar et al., 2019), while perceived 

ease of use means how easy it feels to use the technology (Ajzen, 2020; Sun, 2012). Both are different 
factors that influence user attitudes toward technology use, although perceived ease of use is also thought 

to influence perceived benefits and attitudes toward technology use (Mugo et al., 2017). According to 

(Srivastava & Singh, 2023), there are several indicators that can be used to measure this behavioral 
intention acceptance, for example: intention to use in the future, intention to always use daily, and 

intention to use repeatedly.  
5. Hypothesis Development 

The hypothesis regarding the influence of perceived ease of use on behavioral intention among QRIS users 

in Gorontalo City is rooted in a fundamental theory in technology adoption studies, namely the Technology 
Acceptance Model (TAM). According to this theoretical framework, users' beliefs about the ease of use of a 

technological system will significantly shape positive attitudes (Bhattacherjee & Premkumar, 2004), which 
ultimately trigger intentions to use it (Davis, 1993). Applied to the location context, this hypothesis 

assumes that when Gorontalo residents with a background in digital literacy and transaction habits perceive 
the scanning and payment process using QRIS as intuitive, uncomplicated, and efficient, this will encourage 

the formation of a strong behavioral intention to integrate QRIS into their financial activities. Thus, this 

level of perceived ease of use is suspected to be an important predictor of actual behavioral intentions to 
use QRIS (Ramayanti, 2024). Therefore, this study hypothesizes the following: 

H1: Perceived ease of use is thought to have a significant influence on the Behavioral Intention of QRIS 
users in Gorontalo City. 

Based on the Technology Acceptance Model (TAM), perceived usefulness is a user's belief that adopting a 

technology will improve performance or efficiency in their lives (Gefen et al., 2000; Karahanna & Straub, 
1999). The hypothesis that perceived usefulness influences the behavioral intention of QRIS users in 

Gorontalo City is based on the idea that people's intention to continue using QRIS will be largely 
determined by the extent to which they perceive the technology's tangible benefits (HM et al., 2023; 

Ramayanti, 2024). If Gorontalo residents view QRIS as a useful tool, for example by making transactions 

faster, more practical without the need for cash, helping manage finances, or providing promotions and 
other conveniences, then this belief in benefits will form a positive attitude (Rahmalia et al., 2024; 

Ramayanti, 2024) which ultimately strengthens their intention to adopt and maintain the use of QRIS in 
their daily economic activities (Rahmalia et al., 2024). In short, the stronger the perceived benefits, the 

stronger the behavioral intention formed (Gupta et al., 2024). Therefore, this study hypothesizes as 
follows: 

H2: Perceived Usefulness is thought to have a significant influence on the Behavioral Intention of QRIS 

users in Gorontalo City. 
Based on the Technology Acceptance Model (TAM), perceived ease of use and perceived usefulness are 

two fundamental determinants that collectively shape behavioral intention (Isiaku & Adalier, 2024). The 
hypothesis that these two variables simultaneously influence the behavioral intention of QRIS users in 

Gorontalo City is based on the logic that people's behavioral intention is determined not only by the 

system's usefulness (Ramayanti, 2024), but also by its ease of use (Gupta et al., 2024). This means that 
even though Gorontalo residents find QRIS very useful (perceived usefulness) because transactions are 

faster and more practical, their intention to use it continuously may be hampered if the system is perceived 
as complicated or difficult to operate (perceived ease of use). Conversely, ease of use will drive initial 

acceptance, while perceptions of its benefits will crystallize this intention into a habit (Rahmalia et al., 
2024). Thus, the combination of perceived ease of use and perceived benefits is thought to be the primary 

driver that synergistically influences the behavioral intention of QRIS users in Gorontalo City. Therefore, 

this study hypothesizes the following: 
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H3: Perceived ease of use and Perceived Usefulness are suspected to have a significant influence on the 
Behavioral Intention of QRIS users in Gorontalo City. 

3. Method 

This research was conducted in Gorontalo City where the number of Merchants serving the QRIS payment 
system continues to increase every year and the number is quite large, the population used in this study is 

all consumers who use QRIS with the provision of sampling using Cochran for the reason of determining 
the sample size with the minimum number required so that the research results have a good level of 

confidence and a relatively small margin of error value, in addition to the specific number of the proportion 
of the population of QRIS users whose total number is unknown. The sample determination formula is as 

follows: 

𝑛 =  
(𝑍𝑎/2)2𝑝. 𝑞

𝑒2
 

𝜋 =  
(1.96.0.25)2

0.052
 

= 96.04 and rounded up to 96 

 
Based on the calculations above, the sample size for this study was 96 respondents. Furthermore, the 

variable definition in this study consisted of two independent variables (PEOU and PU) and one dependent 
variable (behavior intention), with measurement provisions referring to previous studies. Data sources were 

obtained primarily by distributing questionnaires to QRIS users. Initial questions related to personal 

information were then validated regarding the number of QRIS users. The questionnaire was distributed 
online using a Google form, and the questionnaire link was shared with QRIS users via WhatsApp, both 

personal networks and groups. The measurement scale used a Likert scale, with a value of 1 indicating 
strongly disagree and 5 indicating strongly agree. Data analysis used multiple linear regression with the 

help of the IBM SPSS Statistics 31 program. 

4. Result 

A. Respondent Data Description 

The data shown in Table 1 shows that the majority of respondents in this study were men with a total of 
72 people or a percentage of 75%, followed by the majority of them were college students with a total of 

43 students or 44.79% and self-employed with a total of 28 employees or a percentage of 29.27%. 

Furthermore, for the age range of the number of respondents were young people in the age range of 10 to 
17 years totaling 63 people or a percentage of 65.6% and the age range between 18 to 25 people with a 

percentage of 27%. Finally, in the validation of QRIS use for payment activities, it was found that the 
majority of respondents used QRIS > 10 times a week and this indicates that respondents in this study are 

very familiar with and frequently use this payment technology. The description of these characteristics 
shows that active QRIS users in this study are teenagers belonging to the Gen Z generation who certainly 

have a fairly good ability to adapt to technology in accordance with current technological developments. 

Table 1. Characteristics of Research Respondents 

Information Total (%) Information Total (%) 

Gender 

• Woman 

• Man 

 
24 

72 

 
25 

75 

Age 

• 10-17 Years 

• 18-25 Years 

• 25-40 Years 

Frequency QRIS 

• < 5 

• 5 – 10  

• > 10 

 
63 

26 
7 

 

 
17 

33 
46 

 
65.6 

27 
7.2 

 

 
17.7 

34.4 
47.9 

Job 

• School Students 

• College School 

• Government Employees 

• Private Employees 

• Self Employed 

 

1 
43 

19 

5 
28 

 

1.04 
44.79 

19.79 

5.21 
29.27 

 

 



@Muhammad., Asnawi., & Niode. (Email Corresponding: idris_niode@ung.ac.id) Vol. 01, Issue 04, PP. 152–163 

156 

 

B. Research Instrument Testing 

1. Validity Test 

In this study, the validity test was conducted by comparing the calculated r value (r count) and the table r 

value. If the calculated r value is greater than the table r value, then the statement or indicator item is 
considered valid. The table r value can be determined by df (degree of freedom) = n – 2, where n is the 

number of samples. At a significance level of 0.05 with the number of samples used in this validity test 
amounting to 30 samples out of the 96 samples determined in this study, the table r value = 0.361 was 

obtained. The results of data processing for all research variables as shown in table 2 are known to have a 

calculated r value > r table (0.361) and thus all research variables are valid and pass for further testing. 

Table 2. Validity Test Results 

Variables Item (r count) Info Variables Item (r count) Info 

Perceived Usefulness (X1) Perceived Ease of Use  

1. Speed Up 

Work 

Q1 0.850 Valid 1. Convenience Q1 0.767 Valid 

Q2 0.669 Valid Q2 0.628 Valid 

Q3 0.883 Valid Q3 0.875 Valid 

2. Improve 

Performance 

Q1 0.601 Valid 2. Clear and 

understandable 

Q1 0.848 Valid 

Q2 0.558 Valid Q2 0.863 Valid 

Q3 0.796 Valid Q3 0.685 Valid 

3. Increase 
Productivity 

Q1 0.903 Valid 3. Easy to learn Q1 0.902 Valid 

Q2 0.699 Valid Q2 0.747 Valid 

Q3 0.841 Valid Q3 0.902 Valid 

4. Useful Q1 0.845 Valid 4. Overall 
Convenience 

Q1 0.864 Valid 

Q2 0.647 Valid Q2 0.826 Valid 

Q3 0.808 Valid Q3 0.919 Valid 

5. Make Work 
Easier 

Q1 0.902 Valid     

Q2 0.747 Valid     

Q3 0.902 Valid     

Behavioral Intention 

1. Motivation to 
Continue Using 

Q1 0.708 Valid 3. Motivate Other 
Users to Use 

Q1 0.795 Valid 

Q2 0.736 Valid Q2 0.803 Valid 

Q3 0.720 Valid Q3 0.854 Valid 

2. Plan to 

Continue Using 
in the Future 

Q1 0.838 Valid 4.  Motivation to 

Provide 
Feedback 

Q1 0.820 Valid 

Q2 0.665 Valid Q2 0.753 Valid 

Q3 0.545 Valid Q3 0.835 Valid 

 

B. Research Validity Test 

Reliability testing in this study was conducted to assess the extent to which the instrument produces 

consistent results when used in repeated measurements. The reliability test was conducted using a 
Cronbach's Alpha value exceeding a minimum threshold of 0.6. This threshold was chosen based on the 

consideration that an α value ≥ 0.6 is considered sufficient to demonstrate the internal consistency of the 
instrument in exploratory research or preliminary studies. The results shown in Table 3 for the validity test 

indicate that each variable in this study had a Cronbach's Alpha value above the specified value (> 0.6). 



The Influence of Perceived Ease of Use and Perceived Usefulness on the Behavioral … 

@Muhammad., Asnawi., & Niode. 

157 

 

Based on the results of the reliability test, it shows that the instrument has good internal consistency, so it 

can be concluded that the instrument is reliable and suitable for use in the data collection process. 

Table 3. Reliability Test Results 

Variable Reliability Coefficients Alpha Information 

Perceived Ease of Use 12 0.774 Reliable 

Perceived Usefulness 15 0.769 Reliable 

Behavioral Intention 12 0.773 Reliable 

 

C. Classical Assumption Test 

1. Normality Test 
The normality test in this study aims to determine whether the data used is normally distributed or not. In 

this study, the normality test uses a testing model by looking at the Probability Plot (P-Plot) graph with the 
provision that if the data points are spread around the diagonal line, then the data is normally distributed 

(Rani Das, 2016). The results of the data normality test as shown in Figure 1 for the pattern showing the 

distribution on the p-plot graph are known to spread around the diagonal line and this indicates that the 

data is normally distributed and can be continued to the next testing stage. 

 
Gambar 1. Chart Probability Plot (P-Plot) 

2. Multicollinearity Test 

The multicollinearity test in this study was conducted to determine whether the proposed regression model 
contained any correlation between the independent variables. The tolerance and variance inflation factor 

(VIF) values were used as references in this study, with the tolerance value >0.1 and the VIF value <10 

(Shrestha, 2020). The results shown in Table 4 indicate that the tolerance and VIF values in the regression 
model are below the specified values, and there is no correlation between the research variables. This is 

considered valid and can be continued to the next testing stage. 

Table 4. Multicollinearity Test Results 

Model Collinearity Statistics 

Tolerance VIF 

1 (Constant)   
 

PEOU 0.991 1.009 

PU 0.991 1.009 

a. Dependent Variable: Behavior Intention (Y) 
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3. Heteroscedasticity Test 
The heteroscedasticity test in this study was conducted to determine whether there was inequality in the 

variance of the residuals from one observation to another in the regression model. The heteroscedasticity 

test followed the Glejser test with a significance level of 5%. The results shown in Table 5 for the 
heteroscedasticity test revealed significant values for the variables Perceived Ease of Use (0.863) and 

Perceived Usefulness (0.850), both of which were greater than the 0.05 significance level. Therefore, it was 

concluded that there were no symptoms of heteroscedasticity. 

Table 5. Heteroscedasticity Test Results 

Variable Significant Result 

PEOU 0.863 No Heteroscedasticity Occurs 
PU 0.850 No Heteroscedasticity Occurs 

D. Hypothesis Testing  

1. Multiple Linear Regression Test 

Based on the results (see table 6) of multiple linear regression analysis, the following equation is obtained: 
 

 
Y = 4,884 X1 + 0,111 X2 + 0,643 X3 

Where: 

X₁ = Perceived ease of use 
X₂ = Perceived Usefulness 

Y = Behavioral Intention 

The multiple linear regression equation above can be interpreted as follows: 

a. Constant (B = 4.884) If Perceived Ease of Use and Perceived Usefulness are both zero, then 

Behavioral Intention is estimated to be 4.884. 

b. Perceived Ease of Use: The coefficient B = 0.111 indicates that for every one-unit increase in 

Perceived Ease of Use, Behavioral Intention is estimated to decrease by 0.111, assuming Perceived 

Usefulness remains constant. However, the significance value for Perceived Ease of Use is 0.041 

(less than 0.05), so the effect of Perceived Ease of Use on Behavioral Intention is significant. 

c. Perceived Usefulness: The coefficient B = 0.643 indicates that, assuming Perceived Ease of Use 

remains constant, for every one-unit increase in Perceived Usefulness, Behavioral Intention is 

estimated to increase by 0.643. The significance value of Perceived Usefulness is 0.000 (less than 

0.05), so the influence of Perceived Usefulness on Behavioral Intention is significant. 

Table 6. Results of Multiple Regression Analysis 

Model Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. 

B Std. Error Beta 

1 (Constant) 4.884 3.313   1.474 0.144 

PEOU 0.111 .054 0.090 2.069 0.041 

PU 0.643 .031 0.895 20.554 0.000 

a. Dependent Variable: Behavior Intention 

2. Partial Test 

To determine whether the independent variable influences the dependent variable, namely by seeing 
whether the calculated t > t table and the significance level < 0.05, it can be said that the independent 

variable partially influences the dependent variable positively and significantly. The t table value can be 
determined using the formula df = n - k - 1, where n is the number of samples and k is the number of 

model parameters. At a significance level of 0.05 with df = 96 - 2 - 1 - 93, the t table result is 1.661. 
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Table 7. Partial Analysis Test 

Variable t-count t-table Sig. Alpha Interpretation 

PEOU (X1) 2.069 1.661 0.041 0.050 Positive and Significant 

PU (X2) 20.554 1.661 0.000 0.050 Positive and Significant 

 

Based on the data presented in Table 7, it can be concluded that Perceived Ease of Use has a positive and 

significant effect on Behavioral Intention. This can be seen from the results of the t-test which shows a t-
count value of 2.069, greater than the t-table of 1.661, with a significance level (Sig.) of 0.041 which is 

smaller than the alpha value of 0.05 and this supports hypothesis one (H1). Furthermore, Perceived 
Usefulness has a positive and significant effect on Behavioral Intention, the results of the t-test show that 

the t-count value is 20.554, greater than the t-table of 1.661, and has a significance level (Sig.) of 0.000 
which is smaller than the alpha value of 0.05 and this supports hypothesis two (H2). Both hypothetical 

variables (PEOU and PU) were found to have a positive and significant effect on the intention to accept 

payments using the QRIS method for users in Gorontalo City. 

3. Simultaneous Test (F test) 

To determine whether the independent variable simultaneously affects the dependent variable, the F test is 
performed by comparing the calculated F value and the F table. A regression model is said to be 

simultaneously significant if the calculated F is greater than the F table and the significance value is <0.05. 

The F table value is determined based on df = n – k - 1 (the number of samples minus the number of 
independent variables and one for the intercept). With a sample size of 96 and two independent variables, 

df = 96-2-1 = 93 is obtained. Therefore, at a significance level of 0.05 with df = 93, the F table value used 

is 3.09 as a comparison in decision making. 

Table 8. Simultaneous Analysis Test 

Variable f-count f-table Sig. Alpha Interpretation 

PEOU & PU 219.390 3.090 0.001 0.050 Significant 

 
The results shown in table 8 for the results of the Joint Influence Test of Perceived Ease of Use (X1) and 

Perceived Usefulness (X2) have a significant influence on behavioral intention with a calculated f value of 

219.390 which is greater than the f table of 3.09 and a significance level (Sig.) <0.001 which is smaller 
than alpha 0.05 and this supports hypothesis three (H3). 

4. Determination Test (R²) 

The coefficient of determination (R2) test aims to measure how much the independent variables can 

explain the variation in the dependent variable in a multiple linear regression model. In this study, the 

independent variables used are Perceived Ease of Use (X1) and Perceived Usefulness (X2), while the 
dependent variable is Behavioral Intention (Y). 

Table 9. Determination Analysis Test 

Model Summary 

Model R R Square Adjusted R Square 

Std. Error of the 

Estimate 

1 .857a .735 .726 1.34578 

a. Predictors: (Constant), PEOU, PU, Behavioral Intention 

Based on the Model Summary presented in Table 9, the following results were obtained: 

1. R value = 0.908. This means that the relationship between the independent variables (Perceived 

Ease of Use and Perceived Usefulness) and the dependent variable, Behavioral Intention (Y), is 

strong. 

2. R² = 0.825 means that 82.5% of the variation in Behavioral Intention (Y) can be explained by 

Perceived Ease of Use (X1) and Perceived Usefulness (X2). Meanwhile, the remaining 17.5% is 

influenced by other factors outside the model that were not included in this study. 
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3. Adjusted R² = 0.821. This provides a more accurate estimate of the predictor's ability to explain the 

dependent variable, as it takes into account the number of independent variables used in the model. 

5. Discussion  

Based on the results of the multiple linear regression analysis that has been conducted, it is known that the 

Perceived Ease of Use variable has a significant effect on the Behavioral Intention variable in the use of 
QRIS by the people of Gorontalo City. This is indicated by the calculated t value of 2.069, which is greater 

than the t table of 1.661. In addition, the significance value (Sig.) of 0.041, which is much smaller than 

alpha 0.05 and this supports hypothesis one. This finding is quite interesting because in theory, the 
concept of Perceived Ease of Use derived from the Technology Acceptance Model (TAM) states that the 

easier a technology is to use, the more likely a person is to intend to use it. In line with this, in this field 
research shows that QRIS is considered easy to use, this automatically increases the user's intention to use 

it. so that the ease factor is the main thing that influences their decision to use QRIS. Looking at the 
characteristics of the respondents, the data shows that of the 96 respondents, the majority came from the 

18–25 age group, amounting to 65.6%, followed by the 26–40 age group at 27%. These ages are 

classified as productive age groups who are usually quite familiar with digital technology. Thus, 
respondents from this group may no longer need to consider ease of use when deciding to use technology 

such as QRIS, because they already have high digital literacy, according to Ramayanti, (2024) that the 
ease of use of QRIS technology for non-cash payment methods is often found among the millennial 

generation or Gen Z. 

Furthermore, Perceived Usefulness has a very significant influence on the Behavioral Intention variable in 
the use of QRIS by the people of Gorontalo City. This is evidenced by the calculated t value of 20.554, 

which is greater than the t table of 1.661. In addition, the significance value (Sig.) of 0.000, which is 
smaller than the alpha value of 0.05 and this supports hypothesis two. Conceptually, Perceived Usefulness 

refers to the extent to which a person believes that using a system will improve their performance. In this 
context, the more a person feels that QRIS provides real benefits, such as speeding up transactions, 

reducing the need to carry cash, or providing security and convenience in transactions, the higher their 

intention to continue using QRIS. When associated with the demographic data of respondents, it appears 
that the majority of respondents in this study were students (44.79%), followed by entrepreneurs 

(29.27%) and civil servants (19.79%). These groups are economically and socially active and frequently 
engage in various types of transactions, both for personal and professional purposes. Therefore, they tend 

to seek practical, fast, and efficient payment solutions. Moghavvemi et al., (2021) indicate that the biggest 

drivers of digital payments are convenience, security, and speed. 
Finally, simultaneous testing is carried out to determine how much influence Perceived Ease of Use (X1) 

and Perceived Usefulness (X2) have on Behavioral Intention (Y) in the use of QRIS by the people of 
Gorontalo City and the test results show that both independent variables simultaneously have a significant 

influence on the dependent variable. This study indicates that partially Perceived Ease of Use and Perceived 
Usefulness show a significant influence on Behavioral Intention. both have a meaningful contribution in 

influencing the behavioral intentions of QRIS users and the success of QRIS implementation is highly 

dependent on how these two aspects are perceived by users. Therefore, efforts to educate, promote, and 
improve the QRIS system should focus on increasing the perception of benefits and ensuring that this 

technology remains easy and comfortable to use by all reference groups. 

6. Conclusion 

Based on the research findings, it can be concluded that both perceived ease of use and perceived 

usefulness have been shown to significantly and positively influence the behavioral intention of QRIS users 
in Gorontalo City. This finding confirms the main postulate in the Technology Acceptance Model (TAM) that 

people's intention to adopt a technology is jointly determined by their belief in the technology's ease of use 
and its benefits. Consequently, the successful adoption and continued use of QRIS in Gorontalo City 

depends heavily on the system's ability to not only be perceived as practical and uncomplicated in 

operation, but also to provide tangible benefits, such as efficiency and profitability, in transactions. 
Therefore, future QRIS socialization and development strategies must simultaneously emphasize these two 

aspects to further strengthen user intention and loyalty. 
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Although this study successfully demonstrated that perceived ease of use and perceived usefulness 
significantly influence behavioral intention, these findings have several limitations. First, the study's scope, 

limited to Gorontalo City, means the results cannot necessarily be generalized to other regions in 

Indonesia, which have different socio-cultural characteristics and levels of technology adoption. Second, 
this research model only tested two belief variables from the Technology Acceptance Model (TAM) and may 

have overlooked other factors that also play an important role, such as social influence, facilitating 
conditions, or even security and trust, which are among the stronger determinants in the context of digital 

payment systems. Third, the cross-sectional approach used, which only describes the relationship between 
variables at a single point in time, cannot capture the dynamics of changes in user perceptions and 

intentions over time. Therefore, interpretation of the results and implications of this study must take these 

limitations into account. 
Based on the findings confirming the significant influence of perceived ease of use and perceived 

usefulness on intention to use, the main practical implication for QRIS providers, banks, and the Gorontalo 
City government is the need for communication and education strategies that simultaneously emphasize 

these two core values. Therefore, it is recommended that socialization campaigns focus not only on 

disseminating information about the benefits of QRIS, such as practicality, speed, and attractive 
promotions, but also aggressively demonstrate its ease of use through simple visual tutorials and direct 

assistance, especially for the MSME segment and the elderly. Furthermore, relevant parties are advised to 
continue simplifying the application interface and ensuring a highly smooth transaction process, as this 

combination of concrete benefits and a seamless user experience will be most effective in strengthening 
the intention of the Gorontalo community to adopt QRIS sustainably. 
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